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Ten Steps For Conducting A Communications Audit
This Handbook provides a comprehensive ten-step model that will help guide development
practitioners through the process of designing and building a results-based monitoring and
evaluation system.
Overcome Your Fear of Presenting Are you afraid of public speaking? Do you feel anxious
before presenting? Are you worried about making mistakes in front of others and being
judged? If so, you are not alone—public speaking and presenting are among the things people
fear the most. Conquer your phobia of public speaking with 10 Steps to Successful
Presentations. In this second edition, the Association for Talent Development provides an
updated 10-step guide to delivering first-rate presentations whether you have several months
or just one day to prepare. Discover how to develop a dynamic, engaging presentation and
deliver it flawlessly. Learn strategies to reduce stress and become a think-on-your-feet
presenter. Master your openings and closings (including the question-and-answer session) and
captivate your audience from start to finish. Updated tools offer guidance and reassurance
along the way. New content covers: • leading virtual presentations • telling interesting stories
and relatable examples • using mindfulness to recover in the moment • asking questions to
involve the audience.
"This book reflects on the multifaceted themes of Web use and presents various approaches to
log analysis"--Provided by publisher.
The thought of giving a presentation often ranks at the top of the list of what people fear the
most. ""10 Steps to Successful Presentations"" provides readers with a proven 10-step
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process for developing and delivering an effective presentation based on real-world experience
as well as observations of presentations that either wowed the audience or fell short of
motivating participants.
An effective state is essential to achieving socio-economic and sustainable development. With
the advent of globalization, there are growing pressures on governments and organizations
around the world to be more responsive to the demands of internal and external stakeholders
for good governance, accountability and transparency, greater development effectiveness, and
delivery of tangible results. Governments, parliaments, citizens, the private sector, NGOs, civil
society, international organizations and donors are among the stakeholders interested in better
performance. As demands for greater accountability and real results have increased, there is
an attendant need for enhanced results-based monitoring and evaluation of policies, programs,
and projects. This Handbook provides a comprehensive ten-step model that will help guide
development practitioners through the process of designing and building a results-based
monitoring and evaluation system. These steps begin with a OC Readiness AssessmentOCO
and take the practitioner through the design, management, and importantly, the sustainability
of such systems. The Handbook describes each step in detail, the tasks needed to complete
each one, and the tools available to help along the way."
Facilitate Groups That Deliver Results Every professional businessperson needs a complete
portfolio of skills, yet one area is often taken for granted: the art of facilitation. This book takes
the guesswork out of this essential skill and gives you a step-by-step process for becoming an
accomplished and successful facilitator. As a facilitator, your job is to remain neutral while
helping others achieve common objectives. To do this, you need tools and techniques to deal
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with a wide variety of group meeting situations. In 10 Steps to Successful Facilitation, you’ll
find everything you need, including • A wealth of methods and ideas to engage participants •
Strategies for handling conflict and creating a collaborative climate • Tips for using media and
technology effectively This second edition features updates to each step, reorganized to align
with the problems facilitators face today, such as the increasing prevalence of virtual meetings.
You’ll have the help you need to act as a catalyst for progress, enabling others to focus on key
issues, arrive at appropriate solutions, and build sustainable agreements. With this book as
your roadmap, you can be thoroughly prepared for the role of facilitator, ready to cultivate
cooperation and understanding among individuals and assist your organization in developing
shared solutions to its challenges.
After thirty years, PPID is still the reference of choice for comprehensive, global guidance on
diagnosing and treating the most challenging infectious diseases. Drs. Mandell, Bennett, and
Dolin have substantially revised and meticulously updated, this new edition to save you time
and to ensure you have the latest clinical and scientific knowledge at your fingertips. With new
chapters, expanded and updated coverage, increased worldwide perspectives, and many new
contributors, Mandell, Douglas, and Bennett’s Principles and Practice of Infectious Diseases,
7th Edition helps you identify and treat whatever infectious disease you see. Consult this title
on your favorite e-reader, conduct rapid searches, and adjust font sizes for optimal readability.
Compatible with Kindle®, nook®, and other popular devices. Get the answers to questions you
have with more in-depth coverage of epidemiology, etiology, pathology, microbiology,
immunology, and treatment of infectious agents than you’ll find in any other infectious disease
resource. Find the latest diagnoses and treatments for currently recognized and newly
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emerging infectious diseases, such as those caused by avian and swine influenza viruses. Put
the latest knowledge to work in your practice with new or completely revised chapters on
influenza (new pandemic strains); new Middle East respiratory syndrome (MERS) virus;
probiotics; antibiotics for resistant bacteria; antifungal drugs; new antivirals for hepatitis B and
C; Clostridium difficile treatment; sepsis; advances in HIV prevention and treatment; viral
gastroenteritis; Lyme disease; Helicobacter pylori; malaria; infections in immunocompromised
hosts; immunization (new vaccines and new recommendations); and microbiome. Benefit from
fresh perspectives and global insights from an expanded team of international contributors.
Find and grasp the information you need easily and rapidly with newly added chapter
summaries. These bulleted templates include diagnosis, therapy, and prevention and are
designed as a quick summary of the chapter and to enhance relevancy in search and retrieval
on Expert Consult. Stay current on Expert Consult with a thorough and regularly scheduled
update program that ensures access to new developments in the field, advances in therapy,
and timely information. Access the information you need easily and rapidly with new succinct
chapter summaries that include diagnosis, therapy, and prevention. Experience clinical
scenarios with vivid clarity through a richly illustrated, full-color format that includes 1500
photographs for enhanced visual guidance.

This title takes a practical approach to working in teams since everyone knows
that the importance of teams is a cliche of business success. Written for all team
members - leaders and players, this new title from ASTD provides insights and
guidance in short, to-the-point messages, with easy-to-use tools and
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assessments that will get teams up and running quickly and effectively. From
identifying team strengths to developing strong, trusting relationships, author
McClay applies her expertise and background with sales teams propelling you
and your team to maximum performance.
Its not easy being a leader. It takes courage and commitment, the willingness to
step out of our comfort zone, the need to readily adapt to change, and the
obligation to develop our skill set and the skills within our organization. To some
this is fearful. Dealing with the unknown or facing a known weakness creates
discomfort. Another way to look at it is that courage and commitment are required
to become a stronger leader. Embracing both the fear and courage emotions we
feel can actually be inspirational! After observing many leaders who have come
through PeopleTek programs, we noticed that the ones who are successful both
in life and work have a specific set of characteristics and behaviors. Living your
life with courage is how it all begins! Courage is the single most important
attribute any leader must have in order to be effective and successful. We call
this CourageAbility. CourageAbility is the ability to live both your dreams and
professional life the way you want, while achieving your goals and exceeding in
your lifes ambitions and objectives. It is taking and empowering yourself and
others to go where you or they have never gone before. The 12 CourageAbility
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factors include: 1. Passion - Having and living your dream. 2. Documenting your
goals. 3. Committing to your goals. 4. Understanding your strengths and the
strengths of others. 5. Communicating with confidence and clarity. 6.
Understanding and managing conflict with a purpose. 7. Developing others. 8.
Delegating. 9. Developing a skill. 10. Remaining controlled. 11. Rewarding and
recognizing. 12. Succeeding and learning from failure. A CourageAbility self
assessment is provided; identify your high and low scores and determine how
closely your behaviors align with your beliefs!
A strategic plan is central to a company's ability to make critical business
decisions and develop a mission and vision that will inspire and excite
employees, customers, partners, and shareholders. Yet, many organizations shy
away from strategic planning due to pitfalls that range from overwhelming
complexity to fears that such planning is a waste of time in an ever-changing
marketplace. ""10 Steps to Successful Strategic Planning"", the first book in a
new ASTD Press ""10-Step"" series, offers a process as simple as it sounds to
help you overcome your fear and get your organization on the path to planned
success. Loaded with worksheets, exercises, tips, tools, checklists, and other
easy-to-use and interactive learning aids, this book walks you through the
process from beginning to end. Along the way, you will see how other
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organizations have planned their way to success in the many Case Study
sidebars that enhance the easy-to-follow text.
The impact that Dr. Caroline had on EMS and health care spanned across the
U.S. and abroad. from establishing EMS systems to training paramedics, to
providing better nourishment and health care for orphans, her work had a
profound impact on humanity. Throughout her life, Dr. Caroline brought a sense
of excitement, joy, and humor to her work. the American Academy of
Orthopaedic Surgeons is proud to continue Dr. Caroline's legacy. Her sense of
excitement and humor live on in this text, which is dedicated to her. This edition
honors Dr. Caroline's work with a clear, fun, understandable writing st
"A refreshing, modern twist on love! Madsen's smart and sexy banter had me
hooked from page one – I never wanted it to end!" - Rachel Harris, NYT
bestselling author Dating coach Savannah Gamble is used to helping women find
their perfect Mr. Right. Through her twelve-step program, anyone can find
happiness. Too bad she has so much trouble following her own rules. Specifically
Rule #2: Believe Mr. Right is out there. That’s her own dirty little secret, though.
After Lincoln Wells—the original “one who got away”—reenters her life, Savannah
knows she has to stick to the rules and stay away from Linc if she ever wants her
own happily-ever-after. Even if the chemistry she has with Linc is off the charts,
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she knows that once a commitmentphobe, always a commitmentphobe, and
breaking her own rules puts her on the road to a broken heart...no matter how
much fun the ride might be...
A how-to guide for successful group facilitation to champion learning, encourage
interaction, and promote the spread of ideas. 10 Steps to Successful Facilitation
explains how to address the different learning styles to be a more effective
facilitator. Learn how to construct questions to stimulate conversations, the
importance of keeping on topic, and the characteristics of an environment that
encourages interaction. Strategies for resolving difficult situations and handling
difficult participants are included. Part of the ASTD 10 STEPS series.
Economics, finance, business and industry.
This practical guide is for anyone contemplating coaching as a career: coaches in
training, coaches already trained and hoping to build a thriving business. This
totally revised second edition offers step by step guidance on what to do: · What
does it take to succeed as a coach? How long does it take? · Why it matters to
get practice clients and where to find them · Why is it so important to think like a
buyer rather than like a seller? · What can you charge? · How do you make
yourself distinctive in a crowded market? · What do you need to do to attract
clients? Which marketing materials and methods pay off and which are a waste
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of time? · How can you exploit social media? · Overcoming your fear of selling:
how to sell with integrity · Going for growth: what is involved in building an even
bigger business? “Jenny Rogers has the rare ability to offer the lessons of
decades of experience in ways which are practical to implement and easy to
absorb. This book is comprehensive – offering both high level concept and lots of
important details on the kinds of things that differentiate the successful coaching
professional from the crowd. Perhaps most importantly she offers proven,
thorough answers to critical questions that many people would not even think to
ask in setting up or developing their business.” Phil Hayes, Chairman,
Management Futures, UK “Another great book from Jenny Rogers. I remember
using the first edition of her book very early on in my career and remain hugely
grateful for the informed insights and sensible suggestions. As always with
Jenny’s books, a new edition does not simply mean a few typos corrected and a
couple of new references. In addition to the really helpful sections I remember
from the first edition (e.g. on how to manage networking and selling whilst
remaining authentic), Jenny has drawn on her experience and the courage to
address some of the other really difficult issues that concern new coaches. How
much should I charge? How will I find my clients? What training should I do?
Even Where should I coach and What should I wear? I train new coaches every
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year and these are the questions they ask. I will certainly be recommending
Jenny’s book - and drawing on it myself to help the coaches on my courses have
the best possible start to their careers.” Jane Cook, Managing Director, Linden
Learning, UK “In a marketplace crowded with quick fixes and unrealistic
promises, this book is a breath of fresh air! Drawing on the author’s extensive
experience, this book lays out a sober, practical approach, while also offering
encouragement and inspiration. In her warm, compelling style, Jenny Rogers
explores the essential steps towards building a sustainable coaching
business—from improving your own coaching skills, to developing your brand, to
marketing your services with integrity.” Leni Wildflower, PhD, PCC, Knowledge
Based Coaching in the Workplace, Fielding Graduate University, USA “This book
is a must read for anyone who wants to earn a living through coaching. Jenny
combines natural enthusiasm and positivity with a good dose of realism by
applying a pragmatic and sometimes humorous lens to the business of coaching.
No matter how experienced you are in running a coaching business, there is
something in this book for everyone - from pragmatic hints and tips at start up
stage through to some insightful checks and balances to ensure a consistently
high service from established businesses. Jenny demonstrates a real depth of
understanding about the questions that will/should be at the forefront of the
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minds of many new coaches about to set up in business. She has generated in
depth answers, pragmatic lists of best practice and sound advice. Her sound
advice will help pave the way to your success as a coach.” Susan Binnersley,
MD h2h resources limited, UK “I must admit when I picked up this book I
wondered how Jenny could improve on her original book Developing a Coaching
Business, however Building a Coaching Business is the essential guide for
starting, growing and sustaining a business. Tailored to coaching, it provides a
step-by-step guide full of tested methods, insight, ideas and practical information,
and written in Jenny’s engaging style. Her facilitative approach to selling is a gift.
Having come from the public sector selling was one of my biggest challenges but
when I use the facilitative model I feel confident and professional. This is a book
that challenges and inspires, and you will find yourself recommending it to other
people, who may not even be coaches.” Margaret Kelly, Executive Coach,
Margaret Kelly Consulting, UK & Ireland “If those of my colleagues who decided
to change their careers and set up a coaching business had got at the right time
access to this book, it would have been so much easier for them. To take into
consideration all the practical issues as well as read about the newest trends and
most effective approaches to such areas as selling. To have a wide perspective
and yet remember that the devil is the detail. Knowing all this can shorten the
Page 11/24

Read PDF Ten Steps For Conducting A Communications Audit
route to success, at the same making the expectations more realistic. It is an
obvious must for anybody who wants to build a coaching business. But I would
also recommend this inspiring and comprehensive book to anybody who thinks of
different options in their professional life.” Dorota Pora?ka, Vice-Pr esident of the
Board, DORADCA Consultants Ltd, Poland “I strongly recommend this book.
Jenny Roger addresses what one needs to know and be aware of for building
and developing a coaching business. It is written in a down- to- earth, straight to
the point, yet insightful and comprehensive way. Jenny doesn’t avoid the
uncomfortable questions, either mitigates what needs to be said and to be
ponder. If you are serious about your coaching business and your coaching
practice then this book is a must- have (and to pursue!!).” Ana Oliveira Pinto,
Executive Coach, Portugal “This book is a must for coaches wanting business
success. It gives executive coaches like me business savvy solutions to
overcome things like the dread of networking. The best bit is the section on
facilitative selling because it gives me a new and more authentic way to sell my
services. The book is written in a warm, wise style with a wealth of practical
advice and insights. It feels like Jenny is in the room coaching you – just without
the coffee!” Jacqui Harper, INSEAD lecturer, Communication Coach, Author,
Speaker “This beautifully written book is a must-read for anyone wanting to build
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a coaching business. It's chock full of wisdom from someone who’s been at the
top of her profession for the last two decades. I read it when starting my business
and remain indebted to it but now it’s been substantially updated to reflect
changes in the market and developments such as social media. If you feel
daunted by the prospects of setting up a company, developing a brand, selling,
networking or any of the myriad skills you need to be successful then I suggest
you buy this book.” Mark Wakefield, Director, Vogel Wakefield, the counterconsultancy, UK "A clear, systematic and down-to-earth primer on how to start,
build and maintain a professional coaching business. After many years as a
coach, I still find myself inspired by many of the ideas in this book. And she
commendably grasps the nettle of coaching fees, for which new coaches should
be very grateful!" Clare Brigstocke, Executive Coach, Lateralshift “Jenny
Rogers’ earlier Developing a Coaching Business has been a mainstay for Meyler
Campbell Graduates for years, but this new version is even better. It has all the
crucial basics, plus vital new material on quality, brand differentiation, integrity,
and being future-ready. Warm, practical and honest, the book’s wealth of tips,
useful checklists, and an excellent section on fees, should accelerate your
business growth. From the lessons of a simple sandwich, to Enron, to coaching
businesses’ stages of growth, it’s all here – invaluable.” Daniel Burke,
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Chairman, Meyler Campbell
Self-leadership is about realizing the power and potential that is in you and
everyone you meet. The world needs you now-in your imperfection and in the
midst of your formative processes. You do make a difference. The important
question is, "What kind of difference do you make?" You are about to set out on
an exciting exploration of your inner world. The 12 Steps of Self-Leadership is
designed to help you: - identify and overcome the beliefs and behaviours that are
holding you back - clarify and leverage your strengths and natural giftings increase your Difference Making Quotient - live and lead on purpose This
transformational guide is relevant at any stage of your life or leadership journey,
and will help you increase your awareness and effectiveness in life, work, and
relationships. By fully engaging in the 12 Steps of Self-Leadership you will
dramatically increase your Difference Making Quotient and your ability to lead
Self and others....
Written by an experienced academic author, lecturer and practitioner, this
comprehensive textbook provides an introduction to alcohol and drug misuse. It
presents: the context of alcohol and drug misuse, and the nature and theories of
addiction, including a historical overview and policy initiatives in contemporary
society an overview of the problems associated with psychoactive substances
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and their impact on groups such as culturally and linguistically diverse
communities, young people, women, older people and the homeless an
understanding of the generic role responses to substance misuse in a variety of
different settings and contexts, including primary care, the community and
hospitals a framework for assessment, care planning, harm reduction
approaches, dealing with overdose, intoxication and withdrawals, and
psychological and pharmacological interventions an accessible and skillsoriented approach to assist students and practitioners in dealing with alcohol and
drug misuse. This new edition is fully updated and includes new material on:
evidence-based pharmacological interventions; recent global strategies in alcohol
and drug; dual diagnosis and women; shisha smoking; and current statistics on
prevalence of alcohol and drug misuse Alcohol and Drug Misuse takes into
account current policy and practice for substance use and misuse and includes a
range of pedagogical features to enhance learning. It is essential reading for
nursing, health and social work students taking substance misuse modules, as
well as related CPD courses for health and social care professionals.
Guides the reader through an ITSM transformation journey based on the
authors’ real-world experiences, in a ten-step approach.
'The Road to Results: Designing and Conducting Effective Development
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Evaluations' presents concepts and procedures for evaluation in a development
context. It provides procedures and examples on how to set up a monitoring and
evaluation system, how to conduct participatory evaluations and do social
mapping, and how to construct a "rigorous" quasi-experimental design to answer
an impact question. The text begins with the context of development evaluation
and how it arrived where it is today. It then discusses current issues driving
development evaluation, such as the Millennium Development Goals and the
move from simple project evaluations to the broader understandings of complex
evaluations. The topics of implementing 'Results-based Measurement and
Evaluation' and constructing a 'Theory of Change' are emphasized throughout
the text. Next, the authors take the reader down 'the road to results, ' presenting
procedures for evaluating projects, programs, and policies by using a 'Design
Matrix' to help map the process. This road includes: determining the overall
approach, formulating questions, selecting designs, developing data collection
instruments, choosing a sampling strategy, and planning data analysis for
qualitative, quantitative, and mixed method evaluations. The book also includes
discussions on conducting complex evaluations, how to manage evaluations,
how to present results, and ethical behavior--including principles, standards, and
guidelines. The final chapter discusses the future of development evaluation.
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This comprehensive text is an essential tool for those involved in development
evaluation.
This publication aims to introduce undergraduate students to the research
practices of communication science, with the emphasis on fundamental and
basic research.
Changing jobs in your 30's or at an executive or manager level requires you to
think more strategically about your career. As your coach, author Carl
Wellenstein guides you through the process of making job and career changes in
a step-by-step fashion that is specific to your level and situation. You will learn
what you need to do, when you need to do it, and why (from multiple
perspectives—yours, recruiters, and employers). Real-life examples illustrate how.
Twelve chapters are arranged in five sections: Self-discovery—What you bring to
the table that others want. Job and career options—Understanding the ones that
will work for you. Marketing yourself effectively—Crafting your resume and
navigating the job market. Communicating effectively—Techniques that build
confidence and enthusiasm so you are more effective when networking,
interviewing, and negotiating. Creating your strategic plan—Keeping yourself on
track. 12 Steps to a New Career will help you make a life-changing leap from
thinking of “changing jobs” to defining a career path that will lead to a job you’ll
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love.
Over 5 million web meetings take place each day, but companies often don't use
this medium to its full potential. This book outlines the wide breadth of
opportunities for presenting online and shows how to use these capabilities to
best fill your business need. It details how to design and deliver an impactful and
effective web presentation and reveals why to present online, how to choose your
platform, and how to engage your audience.
This compendium provides researchers and prevention specialists with a set of
tools to assess violence-related beliefs, behaviors, and influences, as well as to
evaluate programs to prevent youth violence. If you are new to the field of youth
violence prevention and unfamiliar with available measures, you may find this
compendium to be particularly useful. If you are an experienced researcher, this
compendium may serve as a resource to identify additional measures to assess
the factors associated with violence among youths.
Integrating 12 Steps and Psychotherapy: Helping Clients Find Sobriety and
Recovery presents a practical and applied approach to working with substance
dependent clients. Designed to be accessible to a wide and multidisciplinary
audience of helpers at all skill levels, this text helps future practitioners fully
understand the clinical challenges with substance dependence, adjust their
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thinking and technique in order to match their client's phase of recovery, and
optimize client retention and treatment outcomes. Utilizing educator, training, and
practice perspectives, authors Kevin A. Osten and Robert Switzer explore
relevant theory and techniques in integrating 12-Steps across a broad range of
clinical issues including: the assessment and treatment of resistant and
ambivalent pre-recovery clients; boundary setting, undoing antisocial adaption;
processing counter transference reactions; and the intersection between
biological functioning and ability in early recovery.
The book is focused not only on competitors, but also on customers, suppliers
and a range of other stakeholders.
This book introduces computer-based testing, addressing both nontechnical and
technical considerations. The material is oriented toward practitioners and
graduate students. The practical emphasis will be useful to measurement
professionals who are or will be responsible for implementing a computerized
testing program. The instructional information is also designed to be suitable for a
one-semester graduate course in computerized testing in an educational
measurement or quantitative methods program. While certain theoretical
concepts are addressed, the focus of the book is on the applied nature of
computerized testing. For this reason, the materials include such features as
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example applications, figures, and plots to illustrate critical points in the
discussions. A wide range ofnontechnical issues need to be considered in
implementing a computer-based testing program. Separate chapters are
provided on test administration and development issues, examinee issues,
software issues, and innovative item types. Test administration and delivery
issues include the location of exam administration, selection of hardware and
software, security considerations, scheduling of administration frequency and
time limits, cost implications, and program support as well as approaches for
addressing reliability, validity, comparability, and data analysis. Examinee issues
include the influence ofexaminees' reactions to adaptive testing, the effect
ofcomputer based task constraints, and the impact of examinees' prior computer
experience. Software issues include usability studies and software evaluation as
tools in selecting and developing appropriate software, based on the test
program needs.
Ten Steps to Complex Learning presents a path from a training problem to a
training solution in a way that students, practitioners (both instructional designers
and teachers), and researchers can understand and easily use. Practitioners can
use this book as a reference guide to support their design of courses, materials,
or environments for complex learning. Students in the field of instructional design
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can use this book to broaden their knowledge of the design of training programs
for complex learning. Now fully revised to incorporate the most current research
in the field, this second edition of Ten Steps to Complex Learning includes userfriendly examples and case studies, and demonstrates the application of the ten
steps in relation to the design of serious games, learning networks, social media,
and new developments in educational neuroscience.
"10 Steps to Successful Meetings presents strategies to create and conduct
fruitful, impactful meetings. Successfully set meeting goals and agendas, boost
participant involvement, and conduct timely, effective evaluation and followup."--Publisher's website.
Executing Data Quality Projects, Second Edition presents a structured yet flexible approach for
creating, improving, sustaining and managing the quality of data and information within any
organization. Studies show that data quality problems are costing businesses billions of dollars
each year, with poor data linked to waste and inefficiency, damaged credibility among
customers and suppliers, and an organizational inability to make sound decisions. Help is here!
This book describes a proven Ten Step approach that combines a conceptual framework for
understanding information quality with techniques, tools, and instructions for practically putting
the approach to work – with the end result of high-quality trusted data and information, so
critical to today’s data-dependent organizations. The Ten Steps approach applies to all types
of data and all types of organizations – for-profit in any industry, non-profit, government,
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education, healthcare, science, research, and medicine. This book includes numerous
templates, detailed examples, and practical advice for executing every step. At the same time,
readers are advised on how to select relevant steps and apply them in different ways to best
address the many situations they will face. The layout allows for quick reference with an easyto-use format highlighting key concepts and definitions, important checkpoints, communication
activities, best practices, and warnings. The experience of actual clients and users of the Ten
Steps provide real examples of outputs for the steps plus highlighted, sidebar case studies
called Ten Steps in Action. This book uses projects as the vehicle for data quality work and the
word broadly to include: 1) focused data quality improvement projects, such as improving data
used in supply chain management, 2) data quality activities in other projects such as building
new applications and migrating data from legacy systems, integrating data because of mergers
and acquisitions, or untangling data due to organizational breakups, and 3) ad hoc use of data
quality steps, techniques, or activities in the course of daily work. The Ten Steps approach can
also be used to enrich an organization’s standard SDLC (whether sequential or Agile) and it
complements general improvement methodologies such as six sigma or lean. No two data
quality projects are the same but the flexible nature of the Ten Steps means the methodology
can be applied to all. The new Second Edition highlights topics such as artificial intelligence
and machine learning, Internet of Things, security and privacy, analytics, legal and regulatory
requirements, data science, big data, data lakes, and cloud computing, among others, to show
their dependence on data and information and why data quality is more relevant and critical
now than ever before. Includes concrete instructions, numerous templates, and practical
advice for executing every step of The Ten Steps approach Contains real examples from
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around the world, gleaned from the author’s consulting practice and from those who
implemented based on her training courses and the earlier edition of the book Allows for quick
reference with an easy-to-use format highlighting key concepts and definitions, important
checkpoints, communication activities, and best practices A companion Web site includes links
to numerous data quality resources, including many of the templates featured in the text, quick
summaries of key ideas from the Ten Steps methodology, and other tools and information that
are available online
The 9 Steps to Keep the Doctor Away empowers readers with knowledge about how to
optimize their lives for overall health, and shows them that when it comes to health, an ounce
of prevention is indeed worth a pound of cure.The strategies Dr. Buttar presents encompass all
aspect of health—including the importance of laughter and meditation to our bodies. The steps
also counter many of our commonly held beliefs about health, and will revolutionize readers'
understandings of how their bodies work.
Achieve unparalleled customer satisfaction and greater profitability with this essential
handbook! Six Sigma is a proven and highly effective business initiative for improving customer
satisfaction and increasing the efficiency of processes. Rath & Strong's Six Sigma Leadership
Handbook highlights the critical factors that make or break implementation, offers key best
practices for getting it right the first time, and offers real-life examples and case studies that
light the path to success. With Rath & Strong, you'll get an overview of the tools, methods,
approaches, benefits, and risks that are associated with each element of the methodology.
This book is for government leaders and innovators who want to jumpstart the reform of their
organizations. The ten step Government Reform Process uses proven methods established in
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government and industry. It focuses on: public surveys to provide prioritized needs as inputs to
Budgeting for Outcomes, Strategic Management, organizing for Functional Control,
implementing Total Quality Management for continuous improvement, Work Measurement for
staffing, Funding Formulas for budget input, and Performance Measurement for control. This
book was written as a guide and provides a general solution with detailed examples on the
methods used in the reform process. (Back cover)
Well-intentioned people, such as Bono and John Lennon, have for years implored us to stop
killing each other in much the same manner family members have begged alcoholics to stop
drinking. Perhaps we are addicted to war and violence and, like alcoholics, we need more than
to simply stop; we needed to find a new design for living. The 12 Steps have been instrumental
in changing the lives of over 3 million alcoholics in over 77 countries, regardless of religious
faith. Those who once knew only chaos, pain and suffering have discovered peace, as a result
of these Steps. Consider the Steps as a recipe for peace. Should they fail to produce the
desire results we will refund your misery and you may return to killing at your leisure.
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