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Since the publication of the Institute of Medicine (IOM) report Clinical Practice
Guidelines We Can Trust in 2011, there has been an increasing emphasis on
assuring that clinical practice guidelines are trustworthy, developed in a
transparent fashion, and based on a systematic review of the available research
evidence. To align with the IOM recommendations and to meet the new
requirements for inclusion of a guideline in the National Guidelines
Clearinghouse of the Agency for Healthcare Research and Quality (AHRQ),
American Psychiatric Association (APA) has adopted a new process for practice
guideline development. Under this new process APA's practice guidelines also
seek to provide better clinical utility and usability. Rather than a broad overview
of treatment for a disorder, new practice guidelines focus on a set of discrete
clinical questions of relevance to an overarching subject area. A systematic
review of evidence is conducted to address these clinical questions and involves
a detailed assessment of individual studies. The quality of the overall body of
evidence is also rated and is summarized in the practice guideline. With the new
process, recommendations are determined by weighing potential benefits and
harms of an intervention in a specific clinical context. Clear, concise, and
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actionable recommendation statements help clinicians to incorporate
recommendations into clinical practice, with the goal of improving quality of care.
The new practice guideline format is also designed to be more user friendly by
dividing information into modules on specific clinical questions. Each module has
a consistent organization, which will assist users in finding clinically useful and
relevant information quickly and easily. This new edition of the practice guidelines
on psychiatric evaluation for adults is the first set of the APA's guidelines
developed under the new guideline development process. These guidelines
address the following nine topics, in the context of an initial psychiatric
evaluation: review of psychiatric symptoms, trauma history, and treatment
history; substance use assessment; assessment of suicide risk; assessment for
risk of aggressive behaviors; assessment of cultural factors; assessment of
medical health; quantitative assessment; involvement of the patient in treatment
decision making; and documentation of the psychiatric evaluation. Each guideline
recommends or suggests topics to include during an initial psychiatric evaluation.
Findings from an expert opinion survey have also been taken into consideration
in making recommendations or suggestions. In addition to reviewing the available
evidence on psychiatry evaluation, each guideline also provides guidance to
clinicians on implementing these recommendations to enhance patient care.
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For undergraduate courses in Risk Management and Insurance. This title is a
Pearson Global Edition. The Editorial team at Pearson has worked closely with
educators around the world to include content which is especially relevant to
students outside the United States Complete and current coverage of major risk
management and insurance topics. Principles of Risk Management and
Insurance is the market-leading text for this course, ideal for undergraduate
courses and students from a mix of academic majors. Focusing primarily on the
consumers of insurance, this text blends basic risk management and insurance
principles with consumer considerations. This edition addresses the
unprecedented events that have occurred in today's economy, highlighting the
destructive presence of risk to students.
Strategic Management for Tourism, Hospitality and Events is the must-have text
for students approaching this subject for the first time. It introduces students to
fundamental strategic management principles in a Tourism, Hospitality and
Events context and brings theory to life by integrating a host of industry-based
case studies and examples throughout. Among the new features and topics
included in this edition are: Extended coverage to Hospitality and Events to
reflect the increasing need and importance of a combined sector approach to
strategy New international Tourism, Hospitality and Events case studies from
Page 3/21

Read Online Strategic Management 12th Edition Pearce
both SME’s and large-scale businesses are integrated throughout to show
applications of strategic management theory, such as objectives, products and
markets and strategic implementation. Longer combined sector case studies are
also included at the end of the book for seminar work. New content on emerging
strategic issues affecting the tourism ,hospitality and events industries, such as
innovation, employment, culture and sustainability Web Support for tutors and
students providing explanation and guidelines for instructors on how to use the
textbook and case studies, additional exercises, case studies and video links for
students. This book is written in an accessible and engaging style and structured
logically with useful features throughout to aid students’ learning and
understanding. This book is an essential resource to Tourism, Hospitality and
Events students.
Leadership in Organizations is the first in a series of three books written primarily
for distance-learning students in online undergraduate and graduate programs
with a focus on management, leadership, and organizational development. This
first book introduces concepts, theories, and principles of leadership across a
broad spectrum and is intended for students in online courses on leadership,
management, and business. A signature theme of the book is the distinction
between leadership and management. This book presents a real-world view to
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help students learn to recognize the dynamics of leadership theory in operation
so that they can begin to apply these principles to situations in their work
environments.
Leadership studies today resembles a bewildering diversity of theories, concepts,
constructs and approaches, struggling in huge part for meaning, relevance and
impact. As Dennis Tourish so eloquently puts it, much of the literature suffers
from ‘unrelenting triviality’ and ‘sterile preoccupations’. Seeking to create a
clean break from this current state of leadership studies, After Leadership begins
with the premise of a post-apocalyptic world where only fragments of ‘leadership
science’ now remain, echoing Alisdair McIntyre’s imagining of such a scene as
the basis for re-establishing the foundations and focus of moral theory. From
these fragments, the authors seek to construct a new leadership studies that
challenges much of the established thinking on leadership, exposes its limitations
and biases, and, most importantly, seeks to construct the foundations of a more
inclusive, participatory, bold, relational and social platform for leadership in the
future. After Leadership thus imagines a brave new world where what leadership
is and what we seek from it can be developed anew, rather than remaining bound
up in the problematic traditions and preoccupations that characterise leadership
studies today. Offering both full length chapter explorations that explore new
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ways of understanding and practicing leadership, as well as shorter essays that
aim to provoke further reflection on leadership and what we seek of it, After
Leadership offers a uniquely critical and creative collection that will inspire
students, scholars and leadership educators to reconsider their understanding
and practice of leadership.
This book provides a comprehensive method for learning modern management
processes, and applying those methods to improve leadership in educational
settings. The authors include case studies and techniques to solve a variety of
managerial problems so that members of the educational community may
improve their abilities and skills in a range of related disciples, including: strategic
planning, effective decision making, time management, management conflict
strategies, oral communication, management strategies for school crises, and the
development of good relations and a cooperative spirit.
Contemporary research in strategic management, with an emphasis on
conceptual tools and skills created by scholars and practitioners in the field are
evident throughout Strategic Management, 14e. The fourteenth edition of
Strategic Management continues to increase the emphasis on planning for
domestic and global competition in a global economy that is integral to strategic
decision in even the smallest business or organisation on Main Street - in any
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town worldwide every day. It is specially designed to accommodate the needs of
strategy students worldwide in our fast-changing twenty-first century.
Contemporary research in strategic management, with an emphasis on
conceptual tools and skills created by scholars and practitioners in the field are
evident throughout Strategic Management, 12e. Pearce and Robinson have
retained high level of academic credibility and market-leading emphasis on
strategic practice with this edition. This text continues to have strong support
from longtime adopters and growing support in schools with a desire to provide
straightforward treatment of strategic management with a practical, systematic
approach. The 12th edition offers 30 cases with a mixture of small and large
firms; start-ups and industry leaders; global and domestically focused companies;
and service, retail, manufacturing, technology, and diversified activities. Pearce
and Robinson continue to use a unique pedagogical model they created to
provide logic and structure to its treatment of strategic management which in turn
makes the material more easily organized by the instructor and learned by the
student.
Biodiversity loss is one of the major resource problems facing the world, and the
policy options available are restricted by inappropriate economic tools which fail
to capture the value of species and their variety. This study describes in nonPage 7/21
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technical terms how cost-benefit analysis techniques can be applied to species
and species loss, and how they provide a measure of the efficiency of
conservation measures. Only when conservation can be shown to pass such a
basic economic test, the authors claim, will it be incorporated into policies.;David
Pearce has also written Blueprint for a Green Economy.
Discover what it takes to create a sustainable competitive advantage in
management and business today with this straightforward, powerful strategic
management resource. COMPETING FOR ADVANTAGE, 3E focuses
specifically on the issues most important to today's current or future practitioner.
The book details the processes and tools you need to better understand and
effectively contribute to your organization's strategic management process.
Applied examples illustrate the latest thinking, practices, and research in strategic
management today with in-depth discussions that examine critical topics such as
innovation, professional service and crisis management. Access to relevant
cases, a focus on the emerging issues such as ethics, and an emphasis on
technology throughout prepare you for success in the fast-paced, ever-changing
global economy in which today's firms compete. Take your students to a new
level of understanding strategic management concepts and practices with
COMPETING FOR ADVANTAGE, 3E. Straightforward, focused, and concise,
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this edition presents the latest strategic management research and practices,
now with more in-depth discussions of the most current strategic topics in
business today. Detailed real-life examples and instant access to relevant cases
keep the book focused on issues most important to current or future practitioners.
Crafted to meet the special needs to MBA and executive MBA students, the book
details the processes and tools used in strategic analysis to create a sustainable
competitive advantage. Full chapters on strategic leadership, corporate
governance, and a new chapter on real options examine issues most critical in
today's business environment. Comprehensive new instructor support with
electric solutions help you effectively prepare a powerful course that addressed
traditional and relevant emerging topics that are shaping strategic management
today. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
An impassioned look at games and game design that offers the most ambitious
framework for understanding them to date. As pop culture, games are as
important as film or television—but game design has yet to develop a theoretical
framework or critical vocabulary. In Rules of Play Katie Salen and Eric
Zimmerman present a much-needed primer for this emerging field. They offer a
unified model for looking at all kinds of games, from board games and sports to
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computer and video games. As active participants in game culture, the authors
have written Rules of Play as a catalyst for innovation, filled with new concepts,
strategies, and methodologies for creating and understanding games. Building an
aesthetics of interactive systems, Salen and Zimmerman define core concepts
like "play," "design," and "interactivity." They look at games through a series of
eighteen "game design schemas," or conceptual frameworks, including games as
systems of emergence and information, as contexts for social play, as a
storytelling medium, and as sites of cultural resistance. Written for game
scholars, game developers, and interactive designers, Rules of Play is a
textbook, reference book, and theoretical guide. It is the first comprehensive
attempt to establish a solid theoretical framework for the emerging discipline of
game design.
This classic volume achieves a remarkable width of appeal without sacrificing
scientific accuracy or depth of analysis. It is a valuable contribution to the study of
business efficiency which should be read by anyone wanting information about
the developments and place of management, and it is as relevant today as when
it was first written. This is a practical book, written out of many years of
experience in working with managements of small, medium and large
corporations. It aims to be a management guide, enabling readers to examine
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their own work and performance, to diagnose their weaknesses and to improve
their own effectiveness as well as the results of the enterprise they are
responsible for.
"A short, up-to-date, practitioner oriented guide to strategy formulation, this text is
designed for practicing executives who are getting ready to assume broader
responsibilities and for MBA and EMBA students who aspire to top management
responsibilities."--publisher website.
The aim of the Special Issue is to discuss the main current topics concerning
marketing for sustainable tourism with reference to territories (i.e., tourism
destinations, protected areas, parks and/or natural sites, UNESCO World
Heritage Sites, rural regions/areas, etc.) and tourism enterprises and/or
organisations (i.e., destination management organisations, hospitality
enterprises, restaurant enterprises, cableway companies, travel agencies, etc.).
In destinations where natural resources are pull factors for tourism development,
the relationships among local actors (public, private, and local community), as
well as marketing choices, are essential to develop sustainable tourism products.
To this end, the Special Issue encourages papers that analyse marketing
strategies adopted by tourism destinations and/or tourism enterprises to avoid
overtourism, to manage mass sustainable tourism (as defined by Weaver, 2000),
Page 11/21

Read Online Strategic Management 12th Edition Pearce
and to encourage and promote sustainable tourism in marginal areas or in
territories suffering lack of integration in the tourism offer. Special attention will be
given to contributions on the best practices to manage territories and/or
enterprises adopting sustainable marketing strategies.
Intended to provide the basic foundation for modern archival practice and theory.
For undergraduate and graduate level Strategic Management courses. Get straight to the heart
of important strategic management concepts. This brief text offers a concise explanation of the
most important concepts and techniques in strategic management. Further, cases and
simulations are a perfect supplement to Essentials of Strategic Management, while its brevity
also makes it suitable for use in corporate and executive training programs. This edition
contains new information to reflect the latest changes in the discipline while remaining brief
and to the point.
This book investigates entrepreneurial initiatives in the three largest economies of the world:
China, Japan and the USA. It brings together historical, institutional, and ethnographic
approaches and highlights entrepreneurial patterns that result from cultural, legal, and political
forces that facilitate and constrain entrepreneurship.
This book examines the ways in which quality management methods, tools, and practices help
improve an organization’s performance and achieve sustainable competitive advantages. This
volume includes quality techniques and tools such as the EFQM Model, SERVPERF model, ES-Qual scale and the ISO 9001 certification and provide a wide variety of empirical studies in
different economic sectors. In the current economic environment, characterized by economic
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turmoil and fierce competition, quality management has become a key strategy for
organizations to overcome today’s challenges. Organizations benefits from implementing
quality management systems by following two approaches. First, they implement quality
practices aimed at ensuring customer satisfaction by considering consumer expectations and
establishing strategies accordingly. Second, organizations improve processes by establishing
efficient and effective process management systems that improve productivity, lower costs,
reduce unnecessary expenses, eliminate all non-value added activities, and ultimately
maximize excellence and customer satisfaction. Quality management thereby provides tools,
techniques, and methods for continuous process improvement in both the professional and
academic worlds, which, when implemented by organizations in times of crisis, enable more
effective administration of activities undertaken by managers. Containing contributions from
various academics and scholars, this new book provides cutting edge research, methods and
techniques providing a reference manual for academics, scholars, practitioners and policymakers.
Boost your performance with improved project management tactics Project Management
ToolBox: Tools and Techniques for the Practicing Project Manager, Second Edition offers a
succinct explanation of when, where, and how to use project management resources to
enhance your work. With updated content that reflects key advances in the project
management field, including planning, implementation, control, cost, and scheduling, this
revised text offers added material that covers relevant topics, such as agility, change
management, governance, reporting, and risk management. This comprehensive resource
provides a contemporary set of tools, explaining each tool's purpose and intention,
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development, customization and variations, and benefits and disadvantages. Additionally,
examples, tips, and milestone checks guide you through the application of these tools, helping
you practically apply the information you learn. Effective project management can support a
company in increasing market share, improving the quality of products, and enhancing
customer service. With so many aspects of project management changing as the business
world continues to evolve, it is critical that you stay up to date on the latest topics in this field.
Explore emerging topics within the world of project management, keeping up to date on the
latest, most relevant subject areas Leverage templates, exercises, and PowerPoint
presentations to enhance your project management skills Discuss tips, reporting,
implementation, documentation, and other essentials of the project management field Consider
how project management fits into various industries, including technology, construction,
healthcare, and product development Project Management ToolBox: Tools and Techniques for
the Practicing Project Manager, Second Edition is an essential resource for experienced
project managers and project management students alike.
Organizational success crucially depends on having a superior strategy and effectively
implementing it. Companies that outperform their rivals typically have a better grasp of what
customers value, who their competitors are, and how they can create an enduring competitive
advantage. Successful strategies re ect a solid grasp of relevant forces in the external and
competitive environment, a clear strategic intent, and a deep understanding of a company’s
core competencies and assets. Generic strategies rarely propel a rm to a leadership position.
Knowing where to go and nding carefully considered, creative ways of getting there are the
hallmarks of successful strategy.
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This book goes beyond traditional financial institutions textbooks, which tend to focus on
mathematical models for risk management and the technical aspects of measuring and
managing risk. It focuses on the role of financial institutions in promoting social and economic
goals for the communities in which they operate for the greater good, while also meeting
financial and competitive challenges, and managing risks. Cooperman divides the text into
seven easily teachable modules that examine the real issues and challenges that managers of
financial institutions face. These include the transformative changes presented by social
unrest, climate change and resource challenges, as well as the changes in how financial
institutions operate in light of the opportunities that rapid innovations and disruptive
technologies offer. The book features: Up-to-date coverage of new regulations affecting
financial institutions, such as Dodd Frank and new SEC regulations. Material on project
financing and new forms of financing, including crowd funding and new methods of payment
for financial institutions. New sustainable finance models and strategies that incorporate
environmental, social, and corporate governance considerations. A new chapter on sustainable
financial institutions, social activism, the greening of finance, and socially responsible
investing. Practical cases focusing on sustainability give readers insight into the socioeconomic
risks associated with climate change. Streamlined and accessible, Managing Financial
Institutions will appeal to students of financial institutions and markets, risk management, and
banking. A companion website, featuring PowerPoint slides, an Instructor’s Manual, and
additional cases, is also available.
"The structural designs that occur in nature - in molecules, in crystals, in living cells - appear in
this fully illustrated book as a source of inspiration and study of design of man-made
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structures" -- BOOK JACKET.
The fourteenth edition of Strategic Management continues to emphasize on planning for
domestic and global competition that is integral to strategic decision-making. This revised
edition is specially designed to accommodate the needs of strategic management students
worldwide. The unique pedagogy reflects strategic analysis and innovation at different
organizational levels. Real business situations from around the world, in both large and small
entrepreneurial companies, are evident in the form of 25 globally engaged cases, 57 Global
Strategy in Action (NEW), 35 Strategy in Action (NEW) modules. Salient Features: Globalization as a central theme - Focus on business ethics and corporate social responsibility
- Special sections covering regulations in India such as Consumer Protection Act, Environment
Protection Act, etc. - Innovation and entrepreneurship frameworks to guide strategic decisions
that accelerate
As the world is currently in the midst of financial and economic crises, this collection of expert
contributions focuses on strategy formation and implementation at various organizational levels
to address the challenges ahead. The latest economic turmoil and its ongoing impact on
business performance are compelling top managers to develop effective business strategies
and redefine the boundaries of their operational and strategic activities. On one hand,
tremendous challenges in the competitive business environment have become a source of
global threats for many small entrepreneurs. On the other, investors faced with today’s volatile
economic conditions demand more gains on their capital investments to counter-balance the
growing risk of global threats. This book explores the question as to whether it is possible to
efficiently and effectively address these threats and obstacles. Are managers capable of
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planning and implementing strategic actions? What should the major managerial strategy be in
order to overcome fluctuations in a market-oriented society? The strategies and practices
recommended here are aimed to design continuous development competencies and contribute
to the stability, recovery and sustainability of global business operations under volatile
economic conditions. This refreshingly novel book seeks to establish managerial strategies
and practices for effectively responding to challenges in the competitive business environment,
as global volatility and fluctuations continue to worsen.
This volume constitutes the refereed proceedings of the 18th EuroSPI conference, held in
Roskilde, Denmark, in June 2011. The 18 revised full papers presented together with 9 key
notes were carefully reviewed and selected. They are organized in topical sections on SPI and
assessments; SPI and implementation; SPI and improvement methods; SPI organization; SPI
people/ teams; SPI and reuse; selected key notes for SPI implementation.
Principles of Management is designed to meet the scope and sequence requirements of the
introductory course on management. This is a traditional approach to management using the
leading, planning, organizing, and controlling approach. Management is a broad business
discipline, and the Principles of Management course covers many management areas such as
human resource management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an additional
benefit of this text is that specialists in a variety of areas have authored individual chapters.
Strategic ManagementMcGraw-Hill Education
This book offers a comprehensive understanding of the concept and scope of the tourism
industry in general and of destination marketing and management in particular. Taking an
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integrated and comprehensive approach, it focuses on both the macro and micro aspects of
destination marketing and management. The book consists of 27 chapters presented in seven
parts with the following themes: concept, scope and structure of destination marketing and
management, destination planning and policy, consumer decision-making processes,
destination marketing research, destination branding and positioning, destination product
development and distribution, the role of emerging technologies in destination marketing,
destination stakeholder management, destination safety, disaster and crisis management,
destination competitiveness and sustainability, and challenges and opportunities for destination
marketing and management.
This book offers significant managerial and economic knowledge on hospitals, and will serve
as a valuable tool for explaining complicated managerial and economical problems, and for
facilitating decision-making processes. It bridges management and economic sciences - two
complementary sciences that feed the process of making rational decisions. With particular
reference to the education, the main aim of this book is to provide students of relevant schools
and departments with the knowledge (managerial and economic) that will enable them to deal
both efficiently and effectively with the real problems arising in a health care organization such
as a hospital. In particular, by equipping students with appropriate managerial and economic
knowledge, the aim is to give them a clear understanding of HOW to deal with the diverse and
complex problems of hospitals while at the same time helping them to develop strategic
approaches that will make hospitals more efficient and sustainable.
Developing future strategies for a company is an important and complex task, and forms the
core issue in this book. A company’s strategy defines its future direction, specifying its desired
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market position and key competitive advantages both at the level of market offers and of
resources. This book provides clear, straightforward advice for professionals: after a brief
introduction to strategic planning, a heuristic process for determining future strategies is
presented. It shows how to analyze a company’s current situation, develop and assess
options for the future, and define implementation projects. Throughout the book, detailed
recommendations are illustrated with the help of numerous concrete examples. As a result of
studying applications of the book in practice, the second edition benefits from a simplified,
hands-on analysis and planning process at the business level.
Aiming to bridge the gap between theory and application, this work focuses on strategic
management.
Sustainable development has garnered the attention of the global community when United
Nations created Brundtland Commission in 1983 to suggest various ways to save the human
environment and natural resources and promote economic and social development.
Sustainable development is a way of organizing that an organization can function in the long
term. United Nation’s sustainable development goals provide a framework to translate these
into solutions through responsible business and investment by incorporating the ten Principles
of the UN Global Compact into strategies, policies and procedures, and establishing a culture
of integrity which are expected to bring out transformative change and create enabling
environment for doing business globally. Thus, corporate sustainability, to a large extent, would
depend on the capability of the firm to function over a long period with sustainable relationships
with the stakeholders. The Handbook of Sustainable Development: Strategies for
Organizational Sustainability provides guiding principles and diagnostic tools for
Page 19/21

Read Online Strategic Management 12th Edition Pearce
transformation, generates knowledge about sustainable organizational designs, co-creating
value with multiple stakeholders, managing diversity responsibly, ecopreneurship with
entrepreneurial bricolage, sustainable business model, developing positive synergy,
sustainability reporting and organizational transformation for sustainability which are pivotal
issues to be addressed in management education and corporate world.
This text emphasizes the three major driving forces behind e-commerce: technological change,
business development, and social issues, to provide a coherent conceptual framework for
understanding the field.
With more than 300 entries, these two volumes provide a one-stop source for a comprehensive
overview of communication theory, offering current descriptions of theories as well as the
background issues and concepts that comprise these theories. This is the first resource to
summarize, in one place, the diversity of theory in the communication field. Key Themes
Applications and Contexts Critical Orientations Cultural Orientations Cybernetic and Systems
Orientations Feminist Orientations Group and Organizational Concepts Information, Media,
and Communication Technology International and Global Concepts Interpersonal Concepts
Non-Western Orientations Paradigms, Traditions, and Schools Philosophical Orientations
Psycho-Cognitive Orientations Rhetorical Orientations Semiotic, Linguistic, and Discursive
Orientations Social/Interactional Orientations Theory, Metatheory, Methodology, and Inquiry
The field of strategic management has developed significantly since its birth from "business
policy" and "business planning" in the 1960s. Pioneering studies were essentially normative,
prescriptive, and often based on in-depth case studies. The evolution of strategic management
into a respected field of academic study resulted from the adoption of research methods
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previously employed in economics. Today, research in strategic management is likely to
employ a mixture of methods borrowed from related and unrelated disciplines, such as politcal
sciences, psychology, neuroscience, and behavioral economics, which can be confusing to
researchers new to the field. This book provides the reader with a broad introduction to the
array of qualitative and quantitative research methods required to investigate strategic
management. Throughout the book, strong emphasis is placed on practical applications that
transcend the mere analysis of the theoretical roots of single research methods. The
underlying result is a book that encourages and aids readers to "learn by doing" – in applying
the implications of each chapter to their own research. This text is vital reading for
postgraduate students and researchers focused on business strategy.
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