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Focusing on matters relevant to the development, provision and maintenance of
best quality services for patients, clients and service users, this title presents
management, leadership and professional development advice to allied health
professions.
The Law of Journalism and Mass Communication, Sixth Edition, by Robert
Trager, Susan Dente Ross, and Amy Reynolds offers a clear and engaging
introduction to media law with comprehensive coverage and analysis of key
cases for future journalists and media professionals. You are introduced to key
legal issues at the start of each chapter, building your critical thinking skills before
progressing to real-world landmark cases that demonstrate how media law is
applied today. Contemporary examples, emerging legal topics, international
issues, and cutting-edge research all help you to retain and apply principles of
media law in practice. The thoroughly revised Sixth Edition has been reorganized
and shortened to 12 chapters, streamlining the content and offering instructors
more opportunities for classroom activities. This edition also goes beyond the
judiciary—including discussions of tweets and public protests, alcohol ads in
university newspapers, global data privacy and cybersecurity, libel on the
internet, and free speech on college campuses—to show how the law affects the
ways mass communication works and how people perceive and receive that
work.
Bringing together both leading international scholars and emerging academic
talent, Media Accountability in the Era of Post-Truth Politics maps the current
state of media accountability in Europe and provides fresh perspectives for future
developments in media and communication fields. As the integrity of the
international media landscape is challenged by far-reaching transformations and
the rise of “fake news,” the need for a functional system of media regulation is
greater than ever. This book addresses the pressing need to re-evaluate and
redefine the notion of accountability in the fast-changing field of journalism and
“information provision.” Using comparative research and empirical data, the
book’s case studies address the notion of media accountability from various
perspectives, considering political and societal change, economic, organisational
and technological factors, and the changing role of media audiences. By
collecting and juxtaposing these studies, the book provides a new discussion for
the old question of how we can safeguard free and responsible media in Europe
– a question that seems more urgent than ever. Media Accountability in the Era
of Post-Truth Politics is an essential read for students and researchers in
journalism, media and communication studies.
A Handbook of Media and Communication Research presents qualitative as well
as quantitative approaches to the study of media and communication, integrating
perspectives from both the social sciences and the humanities. Taking
Page 1/12

Bookmark File PDF Introduction To Journalism And Mass Communication
Notes
methodology as a strategic level of analysis that joins practical concerns with
theoretical issues, the Handbook offers a comprehensive and in-depth review of
the field and a set of guidelines for how to think about, plan, and carry out media
and communication studies in different social and cultural contexts. The second
edition has been thoroughly updated with reference to the development of the
internet, mobile, and other digital media. Each chapter addresses shifting
configurations of established media organizations, media discourses, and media
users in networked practices of communication. The introduction and one further
chapter probe changing conceptions on mass and interpersonal, online and
offline communication – in research as in everyday life. Three new chapters have
been added to exemplify different forms of research employing multiple methods
to study multiple media in multiple contexts. List of contributors: Klaus Bruhn
Jensen, Barrie Gunter, Rasmus Helles, Annette Hill, Stig Hjarvard, Peter Larsen,
Amanda Lotz, Graham Murdock, Horace Newcomb, Paddy Scannell, Lynn
Schofield Clark, Kim Christian Schrøder
Social media are now widely used for political protests, campaigns, and
communication in developed and developing nations, but available research has
not yet paid sufficient attention to experiences beyond the US and UK. This
collection tackles this imbalance head-on, compiling cutting-edge research
across six continents to provide a comprehensive, global, up-to-date review of
recent political uses of social media. Drawing together empirical analyses of the
use of social media by political movements and in national and regional elections
and referenda, The Routledge Companion to Social Media and Politics presents
studies ranging from Anonymous and the Arab Spring to the Greek
Aganaktismenoi, and from South Korean presidential elections to the Scottish
independence referendum. The book is framed by a selection of keystone
theoretical contributions, evaluating and updating existing frameworks for the
social media age.
For a full list of entries and contributors, sample entries, and more, visit the
Routledge International Encyclopedia of Women website. Featuring
comprehensive global coverage of women's issues and concerns, from violence
and sexuality to feminist theory, the Routledge International Encyclopedia of
Women brings the field into the new millennium. In over 900 signed A-Z entries
from US and Europe, Asia, the Americas, Oceania, and the Middle East, the
women who pioneered the field from its inception collaborate with the new
scholars who are shaping the future of women's studies to create the new
standard work for anyone who needs information on women-related subjects.
Studies of Hong Kong media primarily examine whether China will crush Hong
Kong’s media freedom. This book however traces the root problem of Hong
Kong media back to the colonial era, demonstrating that before the resumption of
Chinese sovereignty there already existed a uniquely Hong Kong brand of hypermarketized and oligopolistic media system. The system, encouraged by the
British colonial government, was subsequently aggravated by the Chinese
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government. This peculiar system is highly susceptible to state intervention and
structurally disadvantaged dissent and marginal groups before and after 1997.
The book stresses that this hyper-marketized media system has been constantly
challenged. Through a historical study of media stigmatization of youth, this book
proposes that over the years various counter forces have penetrated the
structurally lopsided Hong Kong media: independent, public, popular and news
media all make occasional subversive alliances to disrupt the mainstream, and
news media, with a strong liberal professionalism, provide the most subversive
space for challenging cultural hegemony. The book offers an alternative and
fascinating account of the dynamics between hegemonic closure and day-to-day
resistance in Hong Kong media in both the colonial and post-colonial eras,
arguing that the Hong Kong case generates important insights for understanding
ideological struggles in capitalist media.
Strategic Adoption of Technological Innovations brings together research from
practitioners on the development, use, and importance of information technology
in order to achieve organizational performance. This comprehensive collection is
useful for academicians, scholars, researchers and other industry professionals
to provide an understanding of strategy and use of information systems in
organizations and entities.
Torture, Intelligence and Sousveillance in the War on Terror examines the
communication battles of the Bush and Blair political administrations (and those of their
successors in America and Britain) over their use of torture, first-hand or second-hand,
to gain intelligence for the War on Terror. Exploring key agenda-building drivers that
exposed the torture-intelligence nexus and presenting detailed case studies of key
media events from the UK and USA, this insightful volume exposes dominant political
discourses on the torture-for-intelligence policy. Whether in the form of unauthorized
leaks, official investigations, investigative journalism, real-time reporting, or NonGovernmental Organisation activity, this timely study evaluates various modes of
resistance to governments’ attempts at strategic political communication, with
particular attention to ’sousveillance’: community-based recording from first-person
perspectives. A rigorous exposition of the power-knowledge relationships constituting
the torture-intelligence nexus, which re-evaluates agenda-building models in the digital
age and assesses the strength of the public sphere across the Third, Fourth and Fifth
Estates, Torture, Intelligence and Sousveillance in the War on Terror will appeal to
scholars across the social sciences with interests in media and communication,
sociology and social theory, politics and political communication, international relations,
and journalism.
The Media Economy analyzes the media industries and their activities from macro to
micro levels, using concepts and theories to demonstrate the role the media plays in
the economy as a whole. Representing a rapidly changing and evolving environment,
this text breaks new ground through its analysis from two unique perspectives:
examining the media industries from a holistic perspective by analyzing how the media
industries function across different levels of society (global, national, household and
individual) looking at the key forces (technology, globalization, regulation, and social
aspects) constantly evolving and influencing the media industries. It includes examples
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from both developed and developing nations, as well as data and trends from these
countries, offering a broad arena of study. Key features of this innovative text include:
topics new to media economics texts, such as finance and investment, labor, and social
aspects accessible discussion of complicated concepts and their application to media
industries new directions for both theoretical and methodological areas. With the media
industries in an ongoing state of change and transformation, The Media Economy offers
new reference points for the field to consider when defining and analyzing media
markets. It is essential reading for students and practitioners in media management and
economics who need to understand the role of media in the global economy.
Requerimientos del sistema para el disco acompañante: Windows (OS 2000) or Mac
(OS 9.x and up), 32 MB RAM, 4x CD-ROM drive. Netscape or Microsoft IE Browser
(version 5.x or higher).
Continental Order? examines the converging culture, telecommunications, and new
media industries in North America, asking who has power in regional and global media.
Experts from the United States, Mexico, and Canada address specific sectors and
problems: newspapers and magazines, video and film, telecommunications and new
media, sport and leisure, marketing, and education. With a broadly political-economic
perspective, this book provides a critical account of changes occurring in the aftermath
of regional and international trade agreements, such as NAFTA, and sets these
changes in the global context of an emerging transnational communication industry.
Visit our website for sample chapters!
Mass Communications and Media Studies: An Introduction, 2nd edition is a
comprehensive yet concise survey of the history of mass communication media,
discussing the current state of each medium, and anticipating the future of mass media.
Divided into twelve chapters, it can be used in either 16-week semesters or 12-week
terms. Retaining the successful organization of the 1st edition, Peyton Paxson writes in
an accessible and well-organized manner, catering to both the needs of students and
instructors. He begins each chapter with a list of the current issues and trends
concerning the chapter's topic, followed by a brief history of that topic, its current state,
predictions for the future, an assessment of career opportunities, and discussion
questions for critical thinking. More than just updating statistical data, the 2nd edition
weaves in discussions of relevant contemporary issues, including crowdsourcing, going
'viral', interactive advertising, tv industry consolidation, 'the internet of things', conflicting
ideas of net neutrality and their continuing implications in a more-connected world.
The Encyclopedia of Television, second edtion is the first major reference work to
provide description, history, analysis, and information on more than 1100 subjects
related to television in its international context. For a full list of entries, contributors, and
more, visit the Encyclo pedia of Television, 2nd edition website.
This book explores the process of media development and democratization in Brazil
from the end of the dictatorship in 1985 to today's market liberal press. Journalism and
Political Democracy in Brazil is intended for those interested in Latin American and
Brazilian politics, history, and media, as well as for those concerned about the role of
the press in democratic transitions and the limitations imposed upon them during the
process of demoratization.
This book is among the first to systematically explore the impact of community
inequality on reporting political and social change. Although most journalism scholars
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are still fascinated by the impact of media on society, Media and Social Inequality
explores the reverse perspective: the impact of society on media. Using a 'community
structure' approach, and rejecting the perspective that studies of media and audiences
can be reduced to the individual level of psychological phenomena, all contributions
examine connections between community-level 'macro' characteristics and variations in
the coverage of critical issues. This innovative book differs from previous community
structure volumes in two ways. First, contributions explore a far wider range of
community characteristics by employing creative methodologies, modern archives, and
databases that facilitate larger, more diverse samples; multilevel and longitudinal
analyses; composite measures of both 'content' and editorial judgment; new
technologies; and social network analysis. Second, a traditional emphasis on media as
instruments of political and social 'control' is replaced by media as potential mirrors of
social 'change,' exploring 'bottom-up' measures of 'vulnerability', 'concentrated
disadvantage', and 'ethnic diversity/pluralism'. The volume contains two original
chapters: one on nationwide US coverage of the "Occupy" movement in the expanded
introduction, and another on nationwide US coverage of universal health care. This
book was originally published as a special issue of Mass Communication and Society.
For a full list of entries and contributors, a generous selection of sample entries, and
more, visit the The "Advertising Age" Encyclopedia of Advertising website. Featuring
nearly 600 extensively illustrated entries, The Advertising Age Encyclopedia of
Advertising provides detailed historic surveys of the world's leading agencies and major
advertisers, as well as brand and market histories; it also profiles the influential men
and women in advertising, overviews advertising in the major countries of the world,
covers important issues affecting the field, and discusses the key aspects of
methodology, practice, strategy, and theory. Also includes a color insert.
Winner of the 2019 Textbook & Academic Authors Association’s The Most Promising
New Textbook Award How can public relations play a more active role in the betterment
of society? Introduction to Strategic Public Relations: Digital, Global, and Socially
Responsible Communication prepares you for success in today’s fast-changing PR
environment. Recognizing that developments in technology, business, and culture
require a fresh approach, Janis T. Page and Lawrence Parnell have written a practical
introductory text that aligns these shifts with the body of knowledge from which the
discipline of public relations was built. Because the practice of public relations is rooted
in credibility, the authors believe that you must become ethical and socially responsible
communicators more concerned with building trust and respect with diverse
communities than with creating throwaway content. The authors balance this approach
with a focus on communication theory, history, process, and practice and on
understanding how these apply to strategic public relations planning, as well as on
learning how to create a believable and persuasive message. Key Features Chapteropening Scenarios capture your attention by discussing current PR challenges—such as
the Wells Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl”
campaign—and thus frame the chapter content and encourage active reading. At the
end of the chapter, you explore various aspects of socially responsible communication
to “solve” the PR challenge. Socially Responsible Case Studies in each chapter
illustrate the key responsibilities of a modern public relations professional such as
media relations, crisis communications, employee communications, applied
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communications research, and corporate and government-specific communications.
Each case features problem-solving questions to encourage critical thinking. Social
Responsibility in Action boxes feature short, specific social responsibility cases—such as
Universals’ #NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration
with AIDS activists—to highlight best practices and effective tactics, showing the link
between sound public relations strategy and meaningful social responsibility programs.
Insight boxes spark classroom discussion on particularly important or unique topics in
each chapter. Personality Profile boxes will inspire you with stories from PR veterans
and rising stars such as the U.S. CEO of Burson-Marstellor, the Chief Communication
Officer of the United Nations Foundation, and the Executive VP at HavasPR.
How do we practice journalism in a digital world, in which the old 'rules' no longer
apply? This text offers comprehensive, instructive coverage of the techniques and
secrets of being a successful online journalist, both from a theoretical and practical
point of view. Reflecting the vitality of the web, it will inspire you to acquire new skills
and make sense of a transforming industry. Key Features: How to investigate and
break stories online Learn to broadcast to millions using video and podcast How to blog
like a pro Learn to manage and stimulate user-generated content Include and use
social media in your toolkit How to dig out stories using data journalism Rise to the
challenge of citizen journalism Make your journalism more interactive at every stage of
the process Dedicated chapter for Law and Online Communication The Online
Journalism Handbook is essential reading for all journalism students and professionals
and of key interest to media, communication studies and more broadly the social
sciences.
“This is a good text to accompany a core text on Public Relations. It is also very useful
for marketing and business students. Valuable for post grads new to PR also.” - Robbie
Smyth, Griffith College Dublin “Offers the reader a concise and very readable tour
through the many facets of PR… Providing a detailed reference of just under 200
alphabetically listed entries, covering a range of topics, from account management to
wikis, destination branding and Hong Bo (that one you'll have to look up yourselves),
each entry takes up roughly a page, sometimes less, is colloquial in tone and offers
several recommendations for further reading, making it an excellent jumping-off point
for further exploration.” - Communication Director The SAGE Key Concepts series
provides students with accessible and authoritative knowledge of the essential topics in
a variety of disciplines. Cross-referenced throughout, the format encourages critical
evaluation through understanding. Written by experienced and respected academics,
the books are indispensable study aids and guides to comprehension. Key Concepts in
Public Relations: Provides a comprehensive, easy-to-use overview to the field. "Covers
over 150 central concepts in PR. Paves the way for students to tackle primary texts.
Grounds students in both practice and theory. Takes it further with recommended
reading. Bob Franklin, Mike Hogan, Quentin Langley, Nick Mosdell and Elliot Pill all
teach at the Cardiff School of Journalism, Media and Cultural Studies.
Digitization and Web 2.0 have brought about continuous change from traditional media
management to new strategic, operative and normative management options. Social
media management is on the agenda of every media company, and requires a new set
of specialized expertise on digital products and communication. At the same time,
social media has become a vibrant field of research for media economists and media
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management researchers. In this handbook, international experts present a
comprehensive account of the latest developments in social media research and
management, consistently linking classical media management with social media. The
articles discuss new theoretical approaches as well as empirical findings and
applications, yielding an interesting overview of interdisciplinary and international
approaches. The book’s main sections address forms and content of social media;
impact and users; management with social media; and a new value chain with social
media. The book will serve as a valuable reference work for researchers, students and
professionals working in media and public relations.
Media and the Making of Modern Germany provides the first full account of the
expansion of the mass media in Germany up to the Second World War, examining how
the rise of film, radio, recorded music, popular press, and advertising fitted into the
wider development of social, political, and cultural life.
Recently the topic of civil society has generated a wave of interest, and a wealth of new
information. Until now no publication has attempted to organize and consolidate this
knowledge. The International Encyclopedia of Civil Society fills this gap, establishing a
common set of understandings and terminology, and an analytical starting point for
future research. Global in scope and authoritative in content, the Encyclopedia offers
succinct summaries of core concepts and theories; definitions of terms; biographical
entries on important figures and organizational profiles. In addition, it serves as a
reliable and up-to-date guide to additional sources of information. In sum, the
Encyclopedia provides an overview of the contours of civil society, social capital,
philanthropy and nonprofits across cultures and historical periods. For researchers in
nonprofit and civil society studies, political science, economics, management and social
enterprise, this is the most systematic appraisal of a rapidly growing field.
This comprehensive volume analyzes the radical change in the nature of armed
conflicts and in the way they are narrated and represented. Ever since the First World
War has changed war itself, rendering meaningless the very vocabulary of war in terms
such as "battle", "front", "non-combatant", "open city" and "hero", new words, new
approaches, new theories and new texts had to be invented. The enemy became
invisible: Submarines, tanks, mines, gas, long-range artillery, and airplanes made this
war different from all the other that came before. A hundred years after the beginning of
this terrible war, it is now time to recall different representations of the armed conflicts
of the 20th century. The articles in this collection analyze representations of the
Canudos Civil War in Brazil, the First World War, the Second World War, the Korean
War, the Vietnam War, the colonial wars in Africa, and the war in Afghanistan, aiming to
understand how war and the telling of war have changed during the most murderous
hundred years in the history of mankind.

Scholarly engagement with the magazine form has, in the last two decades,
produced a substantial amount of valuable research. Authored by leading
academic authorities in the study of magazines, the chapters in The Routledge
Handbook of Magazine Research not only create an architecture to organize and
archive the developing field of magazine research, but also suggest new avenues
of future investigation. Each of 33 chapters surveys the last 20 years of
scholarship in its subject area, identifying the major research themes, theoretical
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developments and interpretive breakthroughs. Exploration of the digital
challenges and opportunities which currently face the magazine world are woven
throughout, offering readers a deeper understanding of the magazine form, as
well as of the sociocultural realities it both mirrors and influences. The book
includes six sections: -Methodologies and structures presents theories and
models for magazine research in an evolving, global context. -Magazine
publishing: the people and the work introduces the roles and practices of those
involved in the editorial and business sides of magazine publishing. -Magazines
as textual communication surveys the field of contemporary magazines across a
range of theoretical perspectives, subjects, genre and format questions.
-Magazines as visual communication explores cover design, photography,
illustrations and interactivity. -Pedagogical and curricular perspectives offers
insights on undergraduate and graduate teaching topics in magazine research.
-The future of the magazine form speculates on the changing nature of magazine
research via its environmental effects, audience, and transforming platforms.
Media outlets play a pivotal role in fostering the positive and beneficial
development of countries in modern society. By properly informing citizens of
critical national concerns, the media can help to transform society and promote
active participation. Exploring Journalism Practice and Perception in Developing
Countries is a crucial reference source for the latest scholarly material on the
impacts of development journalism on contemporary nations and the media’s
responsibility to inform citizens of government and non-government activities.
Highlighting a range of pertinent topics such as media regulation, freedom of
expression, and new media technology, this book is ideally designed for
researchers, academics, professionals, policy makers, and students interested in
the role of journalist endeavors in developing nations.
Finding the Right Place on the Map is a crosscutting, international comparison of
the media systems and the democratic performance of the media in postCommunist countries. It explores issues of commercial media, social exclusion,
and consumer capitalism in a comparative East-West perspective. Each chapter
considers a different aspect of the trends and problems surrounding the media in
comparative European and global perspectives. The result is a creative
collaboration of leading authors from East and West that covers a rich array of
controversial subjects in a comprehensive manner. Topics range from the civil
society approach to media and public service broadcasting to journalism cultures,
fandom, representation of poverty and gender that reinforces social exclusion
and legitimizes consumer capitalism. Finding the Right Place on the Map is a
unique, up-to-date overview of what media transformation has meant for postcommunist countries in nearly two decades.
This volume provides a comprehensive discussion of enduring and emerging
challenges to ethical journalism worldwide. The collection highlights journalism
practice that makes a positive contribution to people’s lives, investigates the link
between institutional power and ethical practices in journalism, and explores the
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relationship between ethical standards and journalistic practice. Chapters in the
volume represent three key commitments: (1) ensuring practice informed by
theory, (2) providing professional guidance to journalists, and (3) offering an
expanded worldview that examines journalism ethics beyond traditional
boundaries and borders. With input from over 60 expert contributors, it offers a
global perspective on journalism ethics and embraces ideas from well-known and
emerging journalism scholars and practitioners from around the world. The
Routledge Companion to Journalism Ethics serves as a one-stop shop for
journalism ethics scholars and students as well as industry practitioners and
experts.
The second volume of a two-part, outcomes-based series in media studies. It
includes theoretical approaches as well as a production section that focuses on
basic techniques.
With the latest insights from the world of communication studies into the nature of
corporate reputation, this new addition to Wiley-Blackwell’s series of handbooks
on communication and media reflects the growing visibility of large businesses’
ethical profiles, and tracks the benefits that positive public attitudes can bring.
Serves as the definitive research collection for a fast-growing field featuring
contributions by key international scholars Brings together state-of-the-art
communication studies insights on corporate reputation Identifies and addresses
the lacunae in the research literature Applies new theoretical frameworks to
corporate reputation
This text introduces readers to the tools necessary for making moral and ethical
decisions regarding the use of mass media. The focus is on the three mass
media industries most pervasive in today's society: the news media (journalism),
advertising, and public relations. In his exploration of ethical issues and media,
author Thomas Bivins guides students to understand not what the "right" answers
are, but to identify those answers that are most appropriate within the given
context. Identifying those to whom the answers are the most appropriate is a
major concern of this book. Readers will come away with a greater appreciation
for the complexities of making a moral decision and will develop a personal
"yardstick" by which to measure their decisions. The chapters in this text offer
insights on: *similarities and differences among the ethical dilemmas faced by the
mass media; *common ground on which to evaluate media behavior; *media
obligations; *professional ethics; *ethical theory and its application to the modern
media; and *considerations of truth and harm. This text has been developed for
courses covering ethics in public relations, advertising, and journalism. Offering
valuable lessons applicable to all forms of communication, Mixed Media serves
as a critical starting point for understanding and developing answers to ethical
questions. These lessons serve not only to better students' ability to make ethical
decisions, but also to better the media professions as they become practitioners
in the mass media industry.
Table of contents Annette Leßmöllmann and Thomas Gloning Preface – V
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Annette Leßmöllmann and Thomas Gloning Introduction to the volume – XI I
Perspectives of research on scholarly and science communication Gregor Betz
and David Lanius 1 Philosophy of science for science communication in twentytwo questions – 3 Friederike Hendriks and Dorothe Kienhues 2 Science
understanding between scientific literacy and trust: contributions from
psychological and educational research – 29 Hans-Jürgen Bucher 3 The
contribution of media studies to the understanding of science communication –
51 Mike S. Schäfer, Sabrina H. Kessler and Birte Fähnrich 4 Analyzing science
communication through the lens of communication science: Reviewing the
empirical evidence – 77 Hannah Schmid-Petri and Moritz Bürger 5 Modeling
science communication: from linear to more complex models – 105 Gábor Á.
Zemplén 6 The contribution of laboratory studies, science studies and Science
and Technology Studies (STS) to the understanding of scientific communication –
123 Nina Janich 7 The contribution of linguistics and semiotics to the
understanding of science communication – 143 Britt-Marie Schuster 8 The
contribution of terminology research to the understanding of science
communication – 167 Thorsten Pohl 9 The study of student academic writing –
187 II Text types, media, and practices of science communication Thomas
Gloning 10 Epistemic genres – 209 Luc Pauwels 11 On the nature and role of
visual representations in knowledge production and science communication –
235 Henning Lobin 12 The lecture and the presentation – rhetorics and
technology – 257 Sylvia Jaworska 13 Spoken language in science and the
humanities – 271 Gerd Fritz 14 Scholarly reviewing – 289 Gerd Fritz 15 Scientific
controversies – 311 Thomas Gloning 16 Symbolic notation in scientific
communication: a panorama – 335 Michel Serfati † 17 The rise of symbolic
notation in scientific communication: the case of mathematics – 357 Benedetto
Lepori and Sara Greco 18 Grant proposal writing as a dialogic process – 377 III
Science, scientists, and the public Wolf-Andreas Liebert 19 Communicative
strategies of popularization of science (including science exhibitions, museums,
magazines) – 399 Sharon Dunwoody 20 Science journalism – 417 Holger
Wormer 21 Teaching science journalism as a blueprint for future journalism
education – 439 Charlotte Autzen and Emma Weitkamp 22 Science
communication and public relations: beyond borders – 465 Philipp Schrögel and
Christian Humm 23 Science communication, advising, and advocacy in public
debates – 485 Philipp Niemann, Laura Bittner, Christiane Hauser and Philipp
Schrögel 24 Forms of science presentations in public settings – 515 IV Historical
perspectives on science communication Thomas Gloning 25 Historical
perspectives on internal scientific communication – 547 Michael Prinz 26
Academic teaching: the lecture and the disputation in the history of erudition and
science – 569 Monika Hanauska 27 Historical aspects of external science
communication – 585 V Science communication: present and future Martina
Franzen 28 Reconfigurations of science communication research in the digital
age – 603 Peter Reuter and Andreas Brandtner 29 The library in a changing
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world of scientific communication – 625 Mareike König 30 Scholarly
communication in social media – 639 Annette Leßmöllmann 31 Current trends
and future visions of (research on) science communication – 657
Interdisciplinary research is a method that has become efficient in accelerating
scientific discovery. The integration of such processes in problem solving and
knowledge generation is a vital part of learning and instruction. Promoting
Interdisciplinarity in Knowledge Generation and Problem Solving is a pivotal
reference source for the latest scholarly research on interdisciplinary projects
from around the world, highlighting the broad range of circumstances in which
this approach can be effectively used to solve problems and generate new
knowledge. Featuring coverage on a number of topics and perspectives such as
industrial design, ethnographic methods, and methodological pluralism, this
publication is ideally designed for academicians, researchers, and students
seeking current research on the promotion of interdisciplinarity for knowledge
production.
Introduction to Mass CommunicationMedia Literacy and Culture
Understanding Sport introduces students to the central elements of a sociological
and cultural analysis of sport. It specifically examines sport in modern British
society.
When we encounter a news story, why do we accept its version of events? Why
do we even recognize it as news? A complicated set of cultural, structural, and
technological relationships inform this interaction, and Journalistic Authority
provides a relational theory for explaining how journalists attain authority. The
book argues that authority is not a thing to be possessed or lost, but a
relationship arising in the connections between those laying claim to being an
authority and those who assent to it. Matt Carlson examines the practices
journalists use to legitimate their work: professional orientation, development of
specific news forms, and the personal narratives they circulate to support a
privileged social place. He then considers journalists' relationships with the
audiences, sources, technologies, and critics that shape journalistic authority in
the contemporary media environment. Carlson argues that journalistic authority is
always the product of complex and variable relationships. Journalistic Authority
weaves together journalists’ relationships with their audiences, sources,
technologies, and critics to present a new model for understanding journalism
while advocating for practices we need in an age of fake news and shifting
norms.
Mass Media Has Traversed A Long Journey From Crude Forms To The Modern
Advanced Age. This Book Is Devised As An Introductory Text To The Mass
Media.Some Crucial Issues Are Highlighted In Pros And Cons. The Main Topics
Included Herein Are- Introduction; Media S Status In Society; Institutional
Management; Aims And Objectives; Concepts Of News; Origin Of News;
Evolution Of News; News Formation; News Display; Editing The News; And Job
Of Editor; Etc.Certainly, This Book Will Prove Of Utmost Use To Academics And
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